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Undergraduate Program of Advertising Minor
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This major aims to cultivate high-level advertising talents with broad scientific
and cultural knowledge who has comprehensive advertising theory and skills, strong
social activity ability, sharp economic mind and market vision. Graduates of this major
should have the characteristics of broad foundation, wide adaptability, strong practical
ability and creative vitality. Able to carry out creative advertising planning, advertising
market research, copywriting and image planning, publicity and visual communication

work in media and enterprises.
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knowledge structure requirements:

Students have systematic basic knowledge of advertising and communication,
good knowledge of humanities and social sciences, and certain scientific knowledge of
marketing and management;

Systematically grasp the basic theory and professional knowledge of the major of
advertising, get the basic training of advertising creativity, expression and planning in
the field of advertising communication, have a broader knowledge structure of the
professional technical field, and understand the frontier development status and trend
of new media, advertising, communication and marketing within the scope of this
discipline.

Understand the national policies and basic laws and regulations of the profession
and industry in the field of advertising and communication, and understand the
knowledge of advertising economy and enterprise management.

capacity structure requirements:

Master the ability of literature retrieval, data query and modern information
technology to obtain relevant information, have a correct understanding of lifelong

learning, have the ability of continuous learning and adapting to development.



Have a strong sense of innovation and practical ability, skilled computer
application ability, comprehensive use of theoretical knowledge, technical means and
creative and performance methods to solve practical advertising problems.

With certain organizational and management ability, I am competent for research,
copywriting planning, creative expression, business management and other related
work in the relevant fields of my major, and I can correctly understand the impact of
advertising development on the objective world and society.

Master a foreign language, and be able to read foreign books and documents
related to my major proficiently. Have the awareness and ability of cross-cultural
communication, competition and cooperation.

quality structure requirements:

Love the socialist motherland, have lofty aspirations, for the country and national
prosperity and rejuvenation of the ideal and sense of mission, with good ideological
and moral quality, healthy life attitude, good psychological quality and healthy body.

Have a strong sense of social responsibility and scientific rigorous, innovative
breakthrough advertising professional quality, have a strong comprehensive analysis,
thinking and imagination, have a conscious sense of criticism and innovation, good

interpersonal communication and teamwork spirit.
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