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Double Degree Training Program for Business

AdministrationMajors
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The major of business administration aims to cultivate students with socialist
core values and all-round development of moral,intellectual,physical,aesthetics and
labour education, to master modern management theories and methods, be familiar
with the direction of modern science and technology and industrial change, adapt to
the requirements of economic globalization, internationalization and digital
intelligence, have innovative practical ability and a sense of competition and
cooperation, to be senior management personnel of modern industrial and commercial

enterprises who meet the needs of socialist construction.
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1. Cultivation of humanistic morality. Cultural heritage, scientific spirit,
professional quality and social responsibility, understand the national conditions,
social conditions and people, and practice socialist core values.
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1.1 A humanistic spirit concerned about human life, value and significance, and
pursue sustainable social development;
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1.2 Scientific spirit, humanistic accomplishment, cultural taste, professional

quality and enterprising spirit;
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1.3 Love the motherland, abide by laws and regulations, have business ethics and

social responsibility, and practice socialist core values.
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2. Basic discipline literacy. Have solid basic knowledge and professional
knowledge, master the necessary research methods, understand the latest trends and

development trends of this profession and related fields.
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2.1 Have solid basic theories and professional knowledge of business
administration, master professional knowledge of marketing, human resource
management, innovation management, organization management and other

disciplines, and understand the theoretical frontier and development trends of this

major;
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2.2 Master the analytical tools and methods of enterprise operation and
management, and have the ability to research, plan, organize and execute work;

2.3 FERBILH G AR ATR, BB IR i HE B SEILO HE 2
SEEHBIERE . AT, i, I RE

2.3 Master the basic knowledge of mathematical analysis and statistics, and the
ability to use management software to collect, process, analyze and judge specific

business management data;
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2.4 Have a good humanistic quality, be familiar with sociology, psychology and

other humanistic basic knowledge, master the policies, regulations and conventions



followed by enterprise management practice, and understand other interdisciplinary

knowledge that is helpful to adapt to the situation of enterprise management practice.
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3. Innovative thinking ability. Be able to discover, discriminate, question and
evaluate the phenomena and problems of business administration, and have the ability
of critical thinking and innovation.
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3.1 Use critical thinking methods to analyze research problems from a dialectical
perspective;
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3.2 Have the innovative ability to use creative thinking methods to carry out
scientific research, employment and entrepreneurial practice;
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3.3 Have basic scientific research ability, master the basic ability of research
program design, research and research data analysis, master writing norms, and be
able to describe, analyze and explain problems in the form of research reports and

papers.
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4. Ability to solve practical problems. Have the ability to apply professional
knowledge to solve complex practical problems innovatively, be able to conduct
comprehensive analysis and research on complex problems in the field of expertise,
and propose corresponding countermeasures or solutions.

4.1 BEREHRF. 2R ME BRI R R RIR, BEfgiE
W Z5E s H & AR RO o) AT RGETFT, S i we Ve TR 3R

4.1 Master the technical professional knowledge related to management science,

economic science and enterprise management, and be able to conduct systematic



research on problems and propose constructive solutions by comprehensively
applying the knowledge of various disciplines;
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4.2 Have the ability to actually use management technology, master the analysis
methods commonly used in marketing, human resource management, consumer
behavior and other fields, have the practical operation techniques such as planning
and implementation, master the thinking methods of analyzing potential market
demand and promoting product and project operation, so as to meet the needs of
market competition;
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4.3 Master the basic knowledge of computer hardware, master the skills of office
automation, understand the frontier development of big data analysis and artificial
intelligence, master the skills of using software tools in professional fields, and be

able to skillfully apply them to solve practical problems.
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5. Communication and collaboration skills.
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5.1 Have strong communication skills, be able to organize oral and written
communication materials and express them clearly according to communication
objectives;
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5.2 Good teamwork ability, be able to promote effective participation and
interaction among team members, able to identify conflict management methods,

improve the overall work efficiency, and promote the realization of team goals.
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6. International vision and international understanding.

6.1 FEiE—14ME, RS GRS BE MR SO0, B Bl 0 1 B 2 A
5 X AATILRE /T

6.1 Master a foreign language, be able to read and understand foreign literature
skillfully, have a good international vision and cross-cultural communication ability;
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6.2 Pay attention to the international market environment and international trends,

cultivate the ability to perceptively perceive and analyze global issues from an

international perspective;
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6.3 Be able to cross national borders, understand the cultures and values of
different countries and regions, and respect cultural differences and diversity.
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7. Lifelong learning ability. Have the consciousness of lifelong learning and
self-management, independent learning ability;
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7.1 Master effective learning methods, be able to use tools and technologies for

lifelong learning, and acquire independent learning ability;
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7.2 Have the ability to continuously discover, research and solve problems, have
a healthy body and mental quality, and adapt to the sustainable development of
society and individuals.
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Students with a double major must take at least 10 credits of advanced
mathematics CL.I1D . On this basis, students will take 42 credits of core courses of the
major, including 16 credits of compulsory basic courses of discipline, 17 credits of
compulsory basic courses of specialty, and at least 2 credits of optional courses of
specialty (specialty direction). Students need to complete and pass the 1-credit
practice of statistical software application and at last, students need to pass 6 credits
of graduation design (thesis). Only those who completed or exceeded 40 credits in
totaland meet the requirements of "Detailed Rules for Awarding Bachelor's Degrees of
SWJTU" and "Administrative Measures for Minor and Double Degrees of

Undergraduates of SWJTU" can be awarded the minor certificate of their major.
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